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EDITORIALS 


DOING A JOB —Associations are formed to per- 

form an express purpose for the 
members, and the Board Meeting of the National Can- 
ners Association, held in Washington last week, was a 
dynamic example of that purpose when viewed from 
the service that NCA is performing for its members 
and the canned foods industry as a whole. Aside from 
the magnificent services of the Laboratory and the Raw 
Products Divisions, the efforts of all other divisions are 
collaborating beautifully in the Consumer and Trade 
Relations Program. 


The report of the Board Meeting begins on page 6 
of this issue. Here you will see. how the various divi- 
sions of the Association are cooperating in the program. 
Mr. Sullivan, who heads up the Association’s Labeling 
Research Division, reported how his division is coop- 
erating in attempting to develop terminology for the 
label which will make it easy for the consumer to know 
how to select her foods and avoid confusion in such 
selection. 


Dr. Stier, who heads up Statistics, told how this divi- 
sion cooperates in conducting research to determine 
markets, and oversees projects to determine marketing 
areas and the methods of best approach. 


Katherine Smith, who heads up Consumer Service, 
again ties in by furnishing material for housekeepers- 
to be to teach them the proper methods of selecting 
canned foods and best methods of preparation. Her 
department alone is supplying material regularly not 
only to schools for the instruction of students, but to 
newspapers and national magazines, carrying the story 
con'inually to the consumer. 


_ And, of course, Nelson Budd’s Information Division, 
Is the work horse of the group, whipping all of the fur- 
nis’ ed material into shape for the printer. 


il of the efforts of these divisions are direct tie-ins 
wit the Association’s great Trade Relations Program. 
Ev 1 Laboratory and Raw Products are well tied in 
Wit) the effort, Laboratory, guiding processing and 
tec’ nological facts; raw products, with all factors from 
the election of seed, field operations, and the complete 
gro ving of crops, through to maturity. 
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We have seen this C. & T. R. Program begin and 
prosper and certainly no one can deny that canned 
foods are more prominently in the mind of consumers 
than at any time heretofore. The can opener has now 
become a cherished and respected tool in the kitchen of 
every housewife. No longer do we see publicized, at 
least not to the extent of only a few years ago, the serv- 
ing of fresh vegetables in our restaurants and public 
eating places. The C. & T. R. Program is. making its 
mark—and fast. Many canners have tied in—larger 
firms nationally, and a number of smaller firms locally. 
Those that have done so know of the benefits. As more 
participate, further gains will be made. Need more be 
said? 


57 CONVENTION —As has long been known, 

0 the 1957 National Conven- 
tion will be held at the Conrad Hilton Hotel, Chicago, 
next February. 


The Opening Session will be on Saturday morning, 
February 16. Sessions on Sunday morning and again 
on Monday morning, which will deal with the respective 
topics of production, raw products, research, market- 
ing, and sales. There are to be no highly technical ses- 
sions as have been held in the past. The Closing General 
Session will take place on Tuesday morning. After- 
noons are to be kept open for canners to arrange sales 
conferences, and to visit the Machinery and Supplies 
Show. 


The Convention Committe considered the proposal 
of a big buffet and show in commemoration of the Asso- 
ciation’s Golden Anniversary, but decided against this 
in favor of an elegant and dignified commemorative 
dinner more in keeping with the Association’s 50 years 
of age for Sunday evening. The Old Guards will get 
together for their annual renewal of acquaintances on 
Saturday evening. The Young Guard Society will cele- 
brate its 25th Anniversary, staging their dinner and 
show on Monday evening. And the Canning Machinery 
& Supplies Association’s big dinner-dance will take 
place on Tuesday Evening. There could be some 
changes made, and prabably will, but that’s how plans 
stack up at the moment. 


ASSOCIATION NEWS 


NCA Board Meeting 


About 150 important canning industry 
figures gathered at the Statler Hotel in 
Washington, May 18, for the Annual 
Mid-Year Meeting of the National Can- 
ners Association Board of Directors. 

The meeting was presided over by 
William U. Hudson of Oakland, Cali- 
fornia, who is President of the National 
Canners Association. 


The opening talk was delivered by 
Charles W. Harbaugh, Director of Sales 
Promotion of the Chamber of Commerce 
of the United States. His “report to busi- 
ness” was a graphic presentation that 
dealt with the identification of the prin- 
cipal forces that tend to destroy 
America’s traditional free market, the 
group interests that are constantly at 
work on Capitol Hill, the organized poli- 
tical action of the labor unions, and how 
the Chamber of Commerce mechanism 
can be effective as the voice of business to 
counteract forces that are working 
against our free economy. Mr. Harbaugh 
declared that we see vast numbers of 
organizations with offices in the Capitol 
doing their best to mold the Government 
to their selfish ends. He reported there 
are 900 lobbyists in Washington, 821 
trade associations, and 155 labor organi- 
zations, each trying to impress its goals 
on the leaders of Government. ‘We have 
a mixed economy”, he said, “and the big 
question is how our Government and pri- 
vate enterprise cooperate to meet the 
needs of the American people?” The key 
to that question is, he said, “Does the 
action of the Government destroy your 
right to manage your business”. If it 
does you, as a business man, should not 
stand idly by, for the outcome of such 
indifference can be the destruction of free 
enterprise. 


CARLOS CAMPBELL HONORED 


At this point Cliff Rathbun, Secretary 
of the Florida Canners Association, 
being, as he said, the oldest canners’ asso- 
ciation secretary, on behalf of the Asso- 
ciation of Canners State & Regional Sec- 
retaries, presented Mr. Campbell with a 
beautiful set of matched luggage, in ap- 
preciation of his interest and cooperation 
with the state groups. 


At this point Dave Nay, President of 
the Forty-Niners group, presented Presi- 
dent Hudson with a beautiful plaque, 
upon which will be inscribed the names of 
the recipients of the Forty-Niners An- 
nual Service Award. This plaque is to be 
hung in the NCA offices in Washington, 
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LABEL RESEARCH 


C. Muryl Sullivan, Director of the As- 
sociation’s Labeling Research Division, 
made his report and told of the distribu- 
tion of the NCA Labeling Manuel titled 
“Modern Labels for Canned Foods”. “In 
recent years”, he said, “the Committe» 
has sponsored a program of increasing 
personal contacts with food regulatory 
officials in many states, as well as with 
Federal food regulatory officials, in an 
effort to establish uniform use of labeling 
terms throughout the country. The 
Manuel is kept up to date in every re- 
spect, and when changes are necessary, 
supplementary loose leaf sheets are dis- 
tributed to Manuel users who now num- 


CARLOS CAMPBELL, Exec. Sec.-Treas. 
National Canners Association 
Washington, D. C. 


ber approximately 6,000. In addition to 
the canners and state and Federal food 
regulatory officials, the Manuel is used 
extensively by label manufacturers and 
important food distributors from Coast 
to Coast. 


Mr. Sullivan told how his division has 
been working intensely on a program de- 
signed to simplify the descriptive terms 
on labels as a service to the consumer, 
who under normal purchasing conditions 
must be guided chiefly by the information 
on the label in her purchases of canned 
foods. 


WILLIAM U. HUDSON, President 


National Canners Association 
Washington, D. C. 


In an effort toward simplification, NCA 
has consulted all packers of every canned 
product for which alternate terminology 
is permitted under Food and Drug regu- 
lations. Each packer was asked what 
single term, in his best judgment, should 
be standardized by industry wide prac- 
tice. “NCA has not, at any time, at- 
tempted to interject a viewpoint of its 
own,” he said, “but has served only as a 
clearing house for collecting and analyz- | 
ing recommendations”. The study has 
been restricted exclusively to descriptive | 
label terms. The objective of this stand- 
ardization program is to help the con- 
sumer by releaving her of the unneces- 
sary and undesirable burden of remem- 7 
bering several different words that all | 
mean the same. thing. For example: The | 
terms “Early Peas”, “June Peas’, and | 
“Early June Peas”, all used to identify | 
the same product. 


“The program is liked by distributors”, 
he said, “and almost all of the key dis- 
tributors visited had pledged unqualified f 
support to this campaign, since they felt 
it will assist in the selling of canned 
foods”. 


The Association has prepared a leaflet § 
“How the Descriptive Label Helps the 
Canned Foods Shopper”, which upon re- 
quest from high school teachers, copies 
are sent out in sufficient quantity to per- 
mit each student to have a personal copy. 
For the past four years, based on re- 
quests, the distribution has averaged ap- 
proximately 800,000 copies a year. 


In addition the Association has worked 
very closely with the Grocery Manufac- 
turers of America in the latest revision 
of their labeling pamphlet called “The 
Label Tells the Story”. Copies of this 
have been distributed to newspaper [ood 
editors throughout the country, key 
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wo ven commentators on radio and TV, 
farm home editors, and to approximately 
300,000 key people in women’s groups 
throughout the country such as _ local 
representatives of the General Federa- 
tic: of Women’s Clubs, home economic 
educators, ete. 


STATISTICAL DIVISION 


Dr. H. L. Stier, Director of the Asso- 
eiation’s Division of Statistics, was then 
called upon to outline the purpose and 
work of his division. One of the oldest 
functions performed by the Division is 
the assembling and distribution of re- 
ports on packs, stocks, and shipments, 
compiled from the individual canner’s re- 
ports, and considered by some people to 
be the most important service of the Divi- 
sion. During the past decade, however, 
there has been a marked increase in de- 
mand for statistics concerning markets, 
and the marketing of individual products. 
The advent of mass marketing and in- 
creased competition has brought this 
about. The Division is, therefore, active 
in assembling available information on: 
1—Per capita consumption of canned 
foods; 2—Canned foods usage and fac- 
tors which affect it such as income, age, 
education; and 83—Data on foreign trade 
(imports and exports of canned foods). 

The Division participates in many ac- 
tivities relating to the marketing of 
canned foods and plans and conducts 
marketing research projects for its mem- 
bers and assists other agencies in con- 
ducting, planning, organizing, interpret- 
ing, and analyzing the results of such 
projects. 


The Division is in direct supervision of 
the Philadelphia Project devoted to re- 
tail selling of canned foods and will be 
responsible for the analysis and interpre- 
tation of the data obtained. The project 
involves a study of retail marketing pat- 
terns for individual canned products and 
the effect of multiple packaging in the 
sales of canned foods. Reports of the 
project are now in the course of prepara- 
tion. 


In addition to participating in state 
and regional canners’ meetings, usually 
presenting canned foods marketing data, 
Dr. Stier has given many lectures and 
addresses before professional organiza- 
tions and other groups, and represents 
the industry in many conferences involv- 
ing discussions of marketing projects and 
plans for studies involving canned foods. 


CONSUMER SERVICE 


E. B. Woodworth, reporting for the 
Cons:mer Service Division, explained 
that «bout 50 percent of the Division’s 
bude«t is spent for school materials for 
juni» high and high school students, in 


whic: an estimated total of more than 2 
mill n pupils in this age group are en- 
roll. in home making courses. Last year 
NC‘ received more than 18,000 indivi- 


dua! »equests for school materials, and 
Sup} ‘ed close to 3 million copies of ma- 
teri. for class members’ use. 

T - staff of the Division counsels with 
teac: rs and educational leaders for 
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guidance in the type of material to pre- 
pare and supplies material for use in 
classes for buying and marketing, for 
food preparation, and for health and nu- 
trition. It is the belief of the Division 
that this continuous year after year pro- 
gram with the schools, is basic in carry- 
ing out the objective of the Division, 
which is to promote the use of canned 
foods by consumers. 


A more direct method of creating con- 
sumer desire is through the various chan- 
nels of communication. Metropolitan 
newspapers, reaching a circulation of 
over 53 million, are supplied individual 
releases each month; mat releases are 
regularly supplied to daily newspapers 
in cities of 100,000 and less population; 
a similar service goes to smaller com- 
munities; and is further distributed to 
weekly newspapers. 


The Division last year, supplied mul- 
tiple unit TV kits for women’s programs 
to 75 stations, covering the leading mar- 
kets in the United States. The Division 
works with food editors of consumer 
magazines, as well as those in the insti- 
tutional field. The Division’s newest 
recipe book for the institutional trade has 
received enthusiastic acceptance from 
restaurant and other institutional food 
service people. Less than a year old it 
has had a distribution of 65,000 books, 
Mr. Woodworth reported. 


CONSUMER AND 


TRADE RELATIONS PROGRAM 

Norman Sorensen, Chairman of the 
Association’s Consumer and Trade Re- 
lations Committee, explained that the 
consumer relations aspect fo the pro- 
gram is carried out principally through 
publicity about canned foods in the form 
of special articles in magazines, news- 
papers, radio programs, TV appearances, 
all publicizing the various virtues and 
values of canned foods to the consumer. 

The trade relations phase picks up 
where the publicity campaign leaves off. 
Its objective is to improve the efficiency 
of selling and merchandising canned 
foods, thus insuring that when consumers 
enter the store they will be favorably dis- 
posed toward canned foods as a result of 
the publicity and will select and buy in- 
creased quantities of canned foods. 


Mr. Sorensen explained that his Com- 
mittee is composed of canners thoroughly 
representative of large, medium and 
small operations, and representative also 
of the entire list of canned foods items. 


The Committee functions in an ad- 
visory capacity to the NCA staff and to 
the Dudley-Anderson-Yutzy organization, 
who provide the professional know-how 
and techniques for carrying out the spe- 
cific phases of the program. A good exam- 
ple of this cooperative technique is the 
publishing of the book “A B C’s of Can- 
ned Foods,” which was compiled from 
NCA publications and other sources, by 
staff writers at DAY, who wrote the 
original manuscript. This was thorough- 
ly checked by Laboratory personnel for 
processing and technological facts, by 


Raw Products personnel on references to 
field operations and controls, by person- 
nel of the Consumer Service Division for 
copy pertaining to the use of canned 
foods, by the Statistical Division for pro- 
duction and pack information, and the 
Information Division did the editorial 
job of consolidating of suggested revi- 
sions and completing in final form the 
manuscript for printing. 


It is the hope of the Committee that 
together with the individual activities 
and efforts of canner-members, the ad- 
vertising and promotion programs of the 
container companies, and other allied in- 
terests, and trade organizations like CMI 
and the various commodity promotions, 
will enkindle in the minds of the consum- 
ing public a desire for the use of more 
canned foods. 


George Anderson of DAY was called 
upon to make a progress report on past, 
present, and future projects of the pro- 
gram. He very effectively did this 
through the medium of a color slide film 
with sound track, utilizing his voice and 
the voices of 25 other participants. In 
opening his program, Mr. Anderson ex- 
plained that the launching of the con- 
sumer and trade relations program by 
the Association in early 1954 was a well 
timed move, since almost simultaneously 
the fresh fruit and vegetable people 
began a greatly expanded campaign on 
behalf of fresh products, and the frozen 
food people similarly expanded their 
program. 


The NCA program, in behalf of can- 
ned foods, was aimed to reach as many 
people as possible, with as many worth 
while messages as possible with a blend 
of basic information on the canning in- 
dustry, and with tailor-made materials 
prepared for special interest groups of 
teenagers and working women. Since the 
S. & T. R. Program has been in effect, 
it is hardly possible to pick up a con- 
sumer magazine on the news stands that 
does not feature canned foods in some 
manner, Mr. Anderson reminded. 


The film them went on to show a large 
number of food editors of national maga- 
zines who expressed their appreciation 
for the program, and told of the material 
they had used in their columns. He had 
comments from Secretary of Agriculture 
Benson; from Paul Willis, Grocery Man- 
ufacturers of America President; from 
Watson Rogers of National Food Brok- 
ers Association; from Sidney Johnson of 
IGA; from Marie Kiefer of NARGUS; 
and other prominent people. 


Included were the results of a study 
made by the Don White Organization, 
which proved conclusively that canned 
foods deliver more net profit dollars to 
the food retailer than almost any other 
product in the store. That canned foods 
combine three important factors—large 
volume, fast turn-over, and extremely 
low handling, storage, and sales costs. 

Mr. Anderson then told of the work of 
the Committee in producing the new film 
“The Three Squares,” which will be 
available for TY showings everywhere. 
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The film is a 13 minute color movie, tell- 
ing the story of canning in a popular 
manner, and was produced in conjunction 
with the U. S. Department of Agricul- 
ture, and has been enthusiastically re- 
ceived as a public service film. It was 
shown for the first time at the meeting. 


THE 1957 CONVENTION 


A. Edward Brown, Chairman of the 
Convention Program Committee, reported 
on preliminary plans for the National 
Convention to be held in Chicago next 
February. The Convention will open on 
Saturday, February 16, and will close 
with the Annual Meeting on Tuesday, 
February 19. There will be general ses- 
sions on Saturday, Sunday, and Monday, 
which will deal with the respective topics 
of production, raw products, research, 
marketing and sales. The highly tech- 
nical type of sessions held in the past, 
will be dispensed with, and the emphasis 
in each of the morning programs will be 
to present material and information of 
interest to all canners. The afternoons 
will be open for canners to hold their 


individual sales conferences, and to visit 
the Machinery Show. 

The idea of staging a big buffet and 
show on Sunday evening in commemora- 
tion of the Association’s 50th Anniver- 
sary was considered by his Committee, 
but instead will be held a commemorative 
dinner, which is to be an elegant and dig- 
nified affair, in keeping with the Associa- 
tion’s 50 years of age, details for which 
are to be worked out. 


Assuming that the other organizations 
that go to make up the Convention, fol- 
low their usual program pattern, the 
Old Guard will meet on Saturday eve- 
ning, the Young Guard on Monday eve- 
ning, and the Canning Machinery & Sup- 
plies Association dinner-dance on Tues- 
day evening. 

Highlight of the Board of Directors 
Meeting was the cocktail party held at 
the beautiful home of Mr. and Mrs. 
Carlos Campbell in Arlington, Virginia. 
It gave opportunity for renewal of 
acquaintances and of making new 
friends, which otherwise was not af- 
forded. 


FOOD and DRUG 


Government-Industry Partnership 
Stressed At Food And Drug Meet 


The firmly established partnership of 
Government and industry working for 
the American consumer in the processing 
of fine foods, drugs, cosmetics and chemi- 
cals was a major theme of the 60th an- 
nual conference of the Food and Drug 
Officials of the United States, May 6-11, 
New Yorker Hotel, New York, N. Y. 


Success of this collaboration, forecast- 
ing vastly expanded industries using 
striking new techniques of production 
and processing, was hailed by distin- 
guished experts from government and 
business. Among those who addressed the 
several hundred conferees were Governor 
W. Averell Harriman, U. S. Commissioner 
of the Food and Drug Administration, 
George P. Larrick, Dr. R. G. H. Siu of the 
U. S. Quartermaster General’s Office, and 
A. B. Clow of of the American Cyanamid 
Company. A full daily program on tech- 
nical subjects continued throughout the 
six-day conference. 


GOLDEN ANNIVERSARY 


The conference itself was one of the big 
events in the national year-long program 
commemorating the 50th Anniversary of 
the signing of the first Federal Food and 
Drugs Act and the Meat Inspection Act 
of 1906. Highlights of the week were: 


A pre-Conference press interview with 
Commissioner Larrick, who lauded the 
smooth-running relationship between 
Federal and State control officials and 


predicted the vast increase of packaged 
pre-prepared foods so that cooking will 
become only an “occasional hobby” for 
the housewife. 


The opening of the New York Histori- 
cal Society’s 1906 Food and Drug Exhi- 
bition with replicas of an old-fashioned 
drug store and an old-fashioned apothe- 
cary shop. 


The address of Mrs. Harvey W. Wiley, 
widow of Dr. Harvey W. Wiley, “father” 
of the first pure food and drug legisla- 
tion. Mrs. Wiley also witnessed at the 
50th Anniversary banquet, May 10, the 
presentation of the first annual Harvey 
W. Wiley Award to the Association mem- 
ber for outstanding accomplishment. The 
initial honor was given to Milton P. 
Duffy, chief of the Bureau of Food and 
Drug Inspection, Department of Public 
Health, Berkeley, California. G. Cullen 
Thomas, vice president of General Mills, 
made the award and was emcee of the 
dinner. 


Twenty Association past presidents 
were given scrolls for meritorious service, 
and 30 Governors sent the Conference as 
many proclamations setting aside State 
food and drug weeks for observing the 
Fiftieth Anniversary. 


NEW DEVELOPMENTS 


The pace at which new developments 
in food processing and drug producing is 
moving was apparent in the discussions 


by three U. S. Department of Defense 
experts, Dr. R. G. H. Siu, Dr. H. F. Kray. 
bill and Captain Reuben Pomerantz on 
the uses of nuclear energy from spent 
fuel rods from atomic reactors for the 
radiation sterilization of foods, and in the 
survey presented by A. B. Clow of the 
American Cyanamid Company on the de- 
velopment of new antibiotics. Mr. Clow | 
said that future Americans will take [| 
antibiotics to keep well, not merely to 
get well. 


A. E. Abrahamson, chief of the Whole. 
sale Division of the New York City 
Health Department, called for greater 
inspection of such “take-home-foods” as 
chicken-a-la-king, lobster-a-la-newburg 
and other modern items 
through self-service stores, and Dr. Ida 
Bailey Allen, eminent writer on cooking, 
recommended that brides-to-be be re- 
quired to qualify for certificates of com- 
petence in cooking before being issued 
marriage licenses. 


Dr. A. R. Miller, Chief of the Meat 
Inspection Branch of the U. S. Depart- 
ment of Agriculture, spoke on “Inspec- 
tion and Progress for Consumer Protec- 
tion,” and Dr. William H. Feldman of the 
Mayo Foundation and Clinic, analyzed 
conditions in the field of poultry products. 


Chemical additives and pesticide resi- 
dues were the subjects of a panel discus- 
sion in which all aspects of their uses in 
food production and processing were ex- 
plored by Dr. A. J. Lehman of the U. S$. 
Food and Drug Administration, Lea 
Hitchner of the National Agricultural 
Chemicals Association, and Dr. Fredus 
Peters, vice president of The Quaker 
Oats Company. 


Dr. Bernard E. Proctor, head of the © 
Department of Food Technology of the | 
Massachusetts Institute of Technology, 
told the convention: “Certainly the in- 
crease of more than a decade of life span 
which the average American enjoys may 
be in part attributed to Dr. Harvey W. 
Wiley and those who have been his suc- } 
cessors.” He, ‘too, touched on nuclear | 
forces in his paper on isotope use in 
nutrition. 


John T. Knowles, Vice President of 
Libby, McNeil and Libby and Chairman 
of the Scientific Research Committee of 
the National Canners_ Association, 
summed up the results of Government- 
industry cooperation by stating that: 
“Industry sees eye to eye with the food 
and drug officials on the one indispens- 
able criterion of any recommended can- 
ning process—to protect the health of 
the consumer.” 


Eugene H. Holeman, retiring Presi- 
dent of the Association of Food and Drug 
Officials of the United States, chaired the 
meetings and stated in a speech that the 
march of modern technology in food 
processing and the development of new 
drugs and new chemical uses have put an ; 
extra burden on control officials on all 
levels, federal, state and local. 

James M. Doughty, Jr., Department of 
Public Health, Santa Fe, New Mexico, 
was elected President of the Association. 
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NEW LABRI. 


NEW PRODUCTS AND PACKAGES 


CONDENSED 


~ 


Pictured here are the old and the new soup labels of Phillips 
Packing Company, Inc., of Cambridge, Maryland. Phillips soups 
are continuing its spot radio advertising throughout the summer 


VEGETABLE 


y with saturation programs planned for the markets of Phila- 
r delphia, Baltimore and Washington. The advertising theme 
s [} “Phillips Finer Flavor” ties in with the re-designed label to 
|) increase consumer acceptance. 
1 
‘ CONTINENTAL PERFECTS production adhesion. The packer can now approval from Seattle’s “Miss Seafair,” 
EAS-E-NAMEL RELEASE AGENTS promote his luncheon meat in a consumer Parka-clad Beverly Kaye Smith, as Wil- 
- |} nental Can Company and are available 
: a plant. The empty soft drink cans are 
. now in pet food and luncheon meat cans. . 
; ; shipped north by water to Alaskan ports, 
e Cans for other food products, such as th 
F an 335 miles by truck to Big Delta, 
d canned hams and canned bakery items, : 
southeast of Fairbanks, where they are 
. will shortly be available with this new filled 
at a new plant operated by the 
. }} development. Having excellent slippage Al A 
aska Royal Crown Canning Company. 
characteristics, Eas-E-Namel is incorpo- St 
range as it may seem, the folks up in 
n rated directly in the interior enamel coat- 
cold Alaska display a king-size thirst for 
ing of metal containers or applied as an 
cold carbonated soft drinks—especially 
4 overcoating. It was developed after a six- the. th dn ef Gio stationed d 
pect the growing Alaskan market to add 
| : substantially to domestic consumption of 
Eas-E-Namel is ideal for any pet food canned carbonated beverages, which hit 
e |} product which sticks to the side of the the 500-million-can level in 1955 and is 
e |) can when an ordinary enamel coating is expected to reach one billion cans some 
1, used. All of Continental’s blackplate dog time during this year. 
\- food cans presently have an Eas-E-Namel 
n coating with the feature being optional ° 
y on tinplate cans. Containers with this Oriental Foods, Inc., Los Angeles pack- 
easy -product-removal coating have ers of Jan-U-Wine brand of Chinese 
proven to retain as satisfactory a shelf foods have appointed Olson Brokerage 
ri life as cans with standard enamel formu- , Company of Seattle and Spokane, Wash- 
n lations, ALASKA-BOUND cans for cold carbo- ington, exclusive representatives cover- 
Eas-E-Namel is also being applied on nated soft drinks—now moving North by ing the entire state of Washington and 
f 12-ounce luncheon meat cans, to prevent the thousands—get an official smile of Northern Idaho. 
n 
1, 
d 
l- 
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le PRIZE WINNERS — These new full-color. can labels for 
d Wilicrness pie fillings, packed by Northland Food, Inc., of 
Ww Dulu‘h, Minnesota, won a first award in the 6th annual Litho- 
n graphic Awards Competition and Exhibit, held in Chicago, May 
ll 10-12. The labels were designed and produced by H. S. Crocker 
| Co., Ine. The award was based on the quality of reproduction, 
if exce!lence of design, art, typography, and general composition, 
0, and the effectiveness of the label for its intended purpose. The 
. awards are sponsored by the Lithographers National Association. 
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Otoe Food Products Company— Morton 
Steinhart, Chairman of the Board of this 
Nebraska City, Nebraska canning firm 
has announced the election of J. C. Rapp, 
President of the Tidy House Products 
Company, Shenandoah, Iowa and T. V. 
Sinnott, Vice-President of Kokn Brothers 
Brokerage Company, Omaha, Nebraska 
to the Board of Directors of the Com- 
pany. Mr. Rapp and Mr. Sinnott have 
been appointed to the Management Mar- 
keting Group, where they will serve in 
establishing major policies in the adver- 
tising and merchandising of products of 
the Morton House Division. 


P. J. Ritter Company—Employes of 
the P. J. Ritter Company, Bridgeton, New 
Jersey, manufacturers and preservers of 
food, have formed their own Credit Union 
according to the Bureau of Federal Credit 
Unions. The Greup will be known as Rit- 
ter Employes Federal Credit Union and 
will permit them to get personal loans 
for good purposes at low cost. It will 
be run entirely by members under gov- 
ernment charter. Employes in the can- 
ning and preserving industry now oper- 
ate seventy Credit Unions according to 
the National Association. 


Gordon W. Graham has been appointed 
export manager of the Hawaiian Pine- 
apple Co. Ltd., Honolulu, T. H. 


Sam Snyder, Manager, DeGraff Pack- 
ing Company, De Graff, Ohio, was rushed 
to a Bellefontaine hospital following a 
heart attack three weeks ago. Sam is now 
at his De Graff home taking the rest cure 
demanded by his doctor and friends. 


Continental Can Company of Canada 
Limited becomes the first metal container 
company in Canada to enter the Crown 
Cork field. Frank A. Whittall, President 
of Continental Can Company of Canada 
Limited and John M. Gardiner, Vice-Pres- 
ident & General Manager of the Canadian 
Crown Cork Limited, have jointly an- 
nounced the completion of negotiations 
whereby Continental has purchased the 
capital stock of the Canadian Crown Cork 
Company thus combining the Crown Cork 
business with Continental’s container 
manufacturing facilities which includes 
metal containers, paper cups and paper 
milk bottles. 
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Nathan Cummings, of Chicago, chair- 
man of the Consolidated Foods Corpora- 
tion, was a recent visitor in San Francis- 
co, Calif. in connection with a business 
deal along new lines. This firm has been 
interested for some time in the canning 
and dried foods industries and in whole- 
saling, and but recently entered the retail 
food distributing field. Earlier in the 
month he attended a showing of his art 
collection in Paris and early in June he 
plans to be in Rome for a similar show- 
ing. 


Air-Line Packing Company, Edgerton, 
Ohio is in the process of remodeling their 
tomato canning plant for greater effici- 
ency, which will include the installation 
of modern lighting over longer, improved 
sorting lines which will be equipped with 
corers. Chisholm-Ryder Hi-Temp Heat 
Exchangers are being installed in the to- 
mato juice line. Russell W. Poole is Man- 
ager of the plant. 


The Pfaudler Company, Rochester, 
New York has established two scholar- 
ships of $2,000 in the Department of 
Metallurgical Engineering of Ohio State 
University. The Scholarship awards pro- 
vide $500 per year for four years to the 
two selected students. One scholarship 
will be awarded during each of the even 
numbered years, which means a selection 
will be made this summer. The Ohio State 
University awards .are’made by the Com- 
pany to encourage worthy young engi- 
neering prospects to enter the field of 
metallurgy, where instruction will be 
from some nationally known consultants 
to industry on acute corrosion problems. 
In 1954, two similar $500 per year schol- 
arships in the field of ceramics were 
established by Pfaudler at Pennsylvania 
State University. The study of glass, por- 
celain, enamel, clays and abrasives are a 
few of the areas in this field that get 
concentrated attention at the Ceramics 
Division of the College of Mineral Indus- 
tries at Pennsylvania State University. 


Pfaudler also contributes support to 
postgraduate research at both Rensselaer 
Polytechnic Institute and the University 
of Rochester, bringing to four the number 
of engineering schools helped by the 
Company. The contribution at both 
schools is in the form of a research grant 
with distribution of funds left entirely up 
to the faculty. 


Yakima Packing Company, a new cor- 
poration headed by Randal S. Pratt of 
Portland, Oregon, has purchased the 
Birdseye Division of General Foods Cor- 
poration at Yakima, Washington. The 
Yakima plant has been operated by Gen- 
eral Foods since 1943, when it and other 
plants of the Ray-Maling company at 
Woodburn and Hillsboro were acquired. 
Last summer the equipment and opera- 
tion of the Yakima plant was transferred 
to the new Birdseye plant at Walla 
Walla, Washington. The new company 
has also acquired the assets and will be 
successor to the Wapato Packing Com- 
pany of Wapato, Washington. The Yaki- 
ma plant will specialize in the canning 
of Elberta peaches and other prdoucts of 
the Yakima Valley. 


Robert L. Dillon, Garnsey-Dillon Com- 
pany, Ida, Michigan, is in Georgia select- 
ing tomato plants for his Company’s 
acreage in southeast Michigan. He ex- 
pects to be in the South for two weeks. 


R. G. Lucks, president of the Califor- 
nia Packing Corporation, San Francisco, 
Calif., reports that sales for the fiscal 
year ended February 28 reached a record 
of $249,462,630, up from 233,849,668 the 
year before. Earnings were up to $11,- 
449,003 compared with $6,586,175 before 
special credits in the preceding year. 
Working capital reached an all-time high 
of $105,323,705. Net income was equal to 
$5.64 a share, against $4.60 in 1954. 
Profits were the second largest in the his- 
tory of the firm. Directors declared a 
stock dividend of 10 percent and an- 
nounced intentions of increasing the 45- 
cent quarterly dividend to 55 cents, with 
the increased dividend to be payable also 
on the new shares. 


The pickle processing plant of the Cali- 
fornia Conserving Company at Ryde, 
Calif., burned to the ground May 18, with 
a loss estimated at $100,000. 


American Can Company—John A Tully 
of Providence, R. I. has been appointed 
Boston district sales manager according 
to an announcement by Williams §%. 
Beard, assistant manager of sales for 
Canco’s Atlantic division. He succecds 
Frederick D. Tower, who has been traus- 
ferred to the general sales office in New 
York. 
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WISCONSIN LOSING 
MILK PLANTS 


Wisconsin’s share of the evaporated 


milk market dropped from 40 per cent of | 


the nation’s total in 1933 to around 20 
per cent in 1953, according to H. L. Cook 
and T. F. Graf, agricultural economists 
of the University of Wisconsin at Madi- 
son, who have studied the situation. In 
1953, the state produced 11 and one- 
fourth million cases of evaporated milk, 
compared to a production of around 16 
and one-half million cases in 1935. More 
than 37 Wisconsin evaporating plants and 
receiving stations closed between 1940 
and 1955. Kansas, Missouri, Tennessee, 
Kentucky and Ohio—closer to the heavy 
consuming area—are taking the market. 


They’re able to do that for several rea- 
sons. Very important is the construction 
of new plants in the South during the 
war. The War Food Production Board 
encouraged the construction of new 
plants where needed to get more whole 
milk products and allowed companies to 
amortize new plants and equipment 
rapidly during the war. With cheaper 
labor, an upward trend in milk produc- 
tion, and nearness to the market, the 
South attracted these new plants. 


Total and per capita consumption of 
evaporated milk dropped—from about 18 
and one-half pounds per person (61 mil- 
lion cases) in 1947 to less than 15 and 
one-half pounds per person (55 million 
cases) in 1953. Competition with other 
milk buyers has also become more in- 
tense and the companies have had to cut 
down on their operations. Naturally, they 
closed the oldest plants first; many of 
these were in Wisconsin, where the plants 
are 40 to 60 year old. 


Another factor unfavorable to evapo- 
rating plants in Wisconsin is the strong 
competition for milk from other plants— 
particularly creameries and “flexible” 
plants making butter and powder, of 
which surplus stocks are sold to the gov- 
ernment. Cheddar cheese also has govern- 
ment price support but at a relatively 
lower level compared with historical price 
relationships. This puts plants making 
these products in a better position to 
offer high prices for milk. 


In states where butter, powder, and 
checse competition is less intense, evapo- 
rators don’t have to pay so much for 


mill.. Since 1948, Wisconsin evaporating 
plants have had to pay anywhere from 
18 to 35 cents per hundred more than 


Ohi» plants, or 35 to 60 cents more than 
Ke: :ueky plants, for instance. However, 
the -vaporating plants in Wisconsin have 
hist .rieally almost always paid more for 
mil. than butter or cheese plants. States 
clos'r to the market can ship evaporated 
mil. with less expense—something be- 
tween 13 and 35 cents differential per 
cas: between Ohio and Wisconsin. This 
Is «-pecially important as freight rates 
nC) case, 
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CURTICE BROTHERS 
ELECTS OFFICERS 


Curtice Brothers Company, Rochester, 
New York, canners for the past 88 years, 
made the following changes in the officers 
at a recent meeting. Douglas C. Town- 
son, who directed the affairs of the com- 
pany for many years as President and 
Chairman of its Beard of Directors, has 
retired as Chairman, but will continue 
as a member of the Board. Mr. Townson 
is also a Director of several Rochester 
concerns including the Lincoln-Rochester 
Trust Company, Gannett Newspapers, 
and the Rochester Telephone Corporation. 


Howard T. Cumming, who has served 
as President in recent years, was elected 
Chairman of the Board. Mr. Cumming is 
a past president of the National Canners 
Association and has served on many na- 
tional committees connected with the can- 
ning industry, and is at present a mem- 
ber of the Administrative Council of the 
National Canners Association. Mr. Cum- 
ming plans to take an extended European 
trip this summer. Following that he will 
ecntinue to be asscciated with the com- 
pany in an active capacity, spending sev- 
eral days each week at the company office. 

W. Stanley Macklem, who has been 
connected with Curtice Brothers for 35 
years, and has been Vice-President in 
Charge of Production, becomes President 
of the company. 

F. J. Miller, who has also been with 
the company for the past 30 years, con- 
tinues as Vice-President and Director of 
Sales. 

Hugh E. Cumming was elected Vice- 
resident and General Production Man- 
ager. 

The other officers of the company were 
re-elected. They are: LaVerne J. Spring, 
Assistant Vice-President; Gilbert B. Ide, 
Seeretary and Treasurer; Ralph F. Fine- 
gan, Comptroller; and Miss Geraldine A. 
Manley, Assistant Secretary. 

Curtice Brothers both cans and freezes 
New York State vegetables at its three 
modern plants in the western part of the 
state, packing both for its own and buy- 
crs’ labels. It also promotes several spe- 
cialties under its famous Blue Label 
Brand. Present plans call for expanded 
production on both its canned and frozen 
products this year. 


OLD GUARD SOCIETY 


The Old Guard Steering Committee 
met May 18th in the Statler Hotel, Wash- 
ington, D. C., to. develop preliminary 
plans for the 1957 Old Guard Party and 
to discuss the activities of the Society. 
Harry A Miller, President, presided over 
the meeting and John Dingee, Sec.- 
Treas., presented the 1956-57 Budget and 
other information on the Society’s activ- 
ities. Also present were: M. R. Feeney, 
David S. Nay, Frank Langsenkamp, Bob 
Eirich, Charles Schick, C. K. Wilson, E. 
N. Funkhouser, Frank S. Ward, Jules 
Bauer, and W. D. Lewis. The Old Guard 
Party will be held Saturday evening, 
February 16th, in the Blackstone Hotel 
in Chicago. 


FORTY-NINER BOARD MEETS 


Officers and Directors of the Forty- 
Niners held their regular Spring Board 
Meeting last week as the Statler Hotel, 
Washington, D. C., during the course of 
the National Canners Association Board 
of Directors Meeting. 


The Board received and discussed the 
reports of the Forty-Niner Service 
Award Committee composed of Ex-Officio 
Officer M. R. Feeney, Director Roger 
Lueck, and Past Presidents R. A. Sindall 
and John Dingee. After considerable dis- 
cussion, a nominee for the Fourth Annual 
Award to be presented at the Chicago 
Convention in February, was selected. 


A feature of the session was the pre- 
sentation of a handsome plaque bearing 
the names of the first three gentlemen to 
te presented the Award in 1954, 1955 and 
1956, to President Hudson of the Na- 
tional Canners Association. The plaque, 
which has bronze plates for future names, 
will hang in the Board Room of the Na- 
tional Canners Association offices. The 
presentation was made by Forty-Niner 
President David S. Nay. 


Plans were laid for Forty-Niner activ- 
ity at the coming fall state conventions 
with Vice-President Frank Langsen- 
kamp, who is in charge of this activity, 
reporting that the Forty-Niners have 
been alerted for duty in every area where 
a fall state convention will be held. 


President Nay appointed a Member- 
ship Committee and a Nominating Com- 
mittee, who will report back to the Board 
at the November Meeting in Milwaukee. 


A new Membership Directory, which 
will also contain the revised By-Laws of 
the organization, will be made available 
to members by October 1. Members who 
have had changes of address, or telephone 
numbers since the last edition, are re- 
quested to so advise Forty-Niner Secre- 
tary Ed Judge. 


STATE ENTOMOLOGIST 
HONORED AT MARYLAND 


Dr. Ernest N. Cory, state entomologist 
and head of the University of Maryland 
Entomology Department at College Park, 
was honored at a testimonial dinner 
Thursday night in the university’s dining 
hall. Dr. Cory who will be 70 in August 
will retire after 47 years at the univer- 
sity. 

Nearly 500 guests looked on as Dr. 
Cory was presented a bound collection of 
several hundred personal letters from his 
friends. A portrait of Dr. Cory was un- 
vailed and a fund bearing his name was 
established to aid worthy students in the 
College of Agriculture at the university. 
As personal gifts, both Dr. and Mrs. Cory 
were presented luggage. 


Ross B. Yerby has been made assistant 
general sales director-merchandising of 
the California Packing Corporation, San 
Francisco, Calif. 
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What’s back of the oval? 


Back of it is fcanco) — American Can Company —and all the research 
and product development for which the company is famous. 


Good example of this scientific leadership is the Tenderometer— 
invented by Canco scientists—to help growers measure the ripeness 
and tenderness of peas so they can be picked at their very peak of 
goodness. Back of the oval, too, are the constant efforts of Canco to 
help canners make their products better and better. 


AMERICAN CAN COMPANY 


New York + Chicago + San Francisco 
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THE WEATHER — Continued cold, 
wet weather has played havoc with proc- 
essing crops in all sections from the 
Rocky Mountains East. West of the 
Rockies conditions have been more nor- 
mal and crops are fairly well on schedule. 
Frosts have taken a heavy toll of the ap- 
ple and peach crops in Western Maryland 
where loss is estimated up to 50 percent 
of the crop. In the Tri-State area tomato 
plants, boosted along by record breaking 
hot weather earlier, were nipped by 
frosts later in the week, requiring con- 
siderable replanting. Snap beans and 
peas were also hurt. 

New York State reports a heavy loss 
up to 50 percent in sweet cherries and 25 
percent and up in RSP cherries, and 
Pennsylvania reports heavy damage to 
these fruits. 

Wet weather has delayed preparation 
of fields in all sections and crops simply 
have not gone in, and it’s too late for 
some of them. There is a lot of intended 
acreage in peas that will not be planted 
because of the lateness of the season. 
For Wisconsin and New York hardly 
more than 60 percent will go in, due to 
fear of bunching at harvest time. 

Corn is faring fairly well for there is 
yet time to overcome these conditions. 

Asparagus canning is now actively un- 
der way in the East, but as yet there has 
been no agreement as to price between 
canner and grower. 


STOCKS AND SHIPMENTS — Na- 
tional Canners Association this week re- 
leased figures for May 1 stocks and ship- 
ments for the season on a number of 
items. 


SNAP BEANS—May 1 stocks of snap 
beans totaled 6,836,000 actual cases as 
against 7,311,000 cases same date last 
year. Shipments for the season to May 
1, 1956 were 21,735,000 cases, which com- 
pares with 24,195,000 cases last year. Of 
the total canners’ stocks on hand May 1, 
sold and unsold, 2,501,000 cases were 
green beans, 728,000 cases wax beans, 
and 3,608,000 cases of Blue Lakes. 


LIMA BEANS—Shipments of canned 
lima beans August 1 to May 1, 1956, 
amounted to 2,432,000 actual cases, which 
compares with 2,722,000 cases same dates 
last year. May 1 stocks of canned lima 
beans were 1,716,000 cases compared 
with 1,689,00 cases same date a year ago. 
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CORN—May 1 this year, there were 
8,155,000 actual cases of sweet corn in 
canners’ hands as compared with 12,752,- 
000 cases a year ago. Of the May 1, 1956 
stocks 834,000 cases were located in the 
East, 5,499,000 cases in the Midwest, and 
1,822,000 cases in the Western States. 


PEAS—Stocks on May 1, 1956 of can- 
ned peas in canners’ hands, sold and un- 
sold, amounted to 4,245,000 actual cases, 
which compares with 3,564,000 cases 
same date a year ago. Shipments for the 
period June 1 to May 1, 1956 totaled 28,- 
851,000 cases, as compared with 27,924,- 
000 cases for the same period last year. 
Of the total stocks on hand May 1, 792,- 
000 cases were Alaskas, while 3,452,000 
cases were Sweets. 


BABY FOODS—On May 1 this year 
there were in canners’ hands 60,900,000 
dozens of canned baby foods, which com- 
pares with 66,032,000 dozens same date a 
year ago. Shipments for the season Jan- 
uary through April 1956 totaled 57,028,- 
000 dozens which compares with 51,284,- 
000 dozens for the same period in 1955. 


APPLES—May 1 stocks of canned ap- 
ples, basis 6/10’s, in canners’ hands were 
1,840,000 cases as compared with 1,998,- 
000 cases same date a year ago. Ship- 
ments for the period August 1 to May 
1, 1956 were 2,784.000 cases, which com- 
pares with 2,858,000 cases for the same 
period last year. 

Shipments of Applesauce for the period 
August 1 to May 1, 1956, were 10,921,000 
actual cases, which compares with 10,- 
237,000 cases for the same period last 
year. Stocks in canners’ hands May 1, 
1956 totaled 4,976,000 cases, which com- 
pares with 5,483,000 cases for the same 
date last year. 


RP CHERRIES—Shipments of red 
pitted cherries for the season July 1 to 
May 1, 1956 totaled 4,152,000 cases, 
which compares with 2,906,000 cases for 
the same period a year ago. May 1 stocks 
of RP cherries totaled 875,000 cases, as 
against 347,000 cases same date a year 
ago. All figures in actual cases. 

BARRELED CHERRIES (Calif.) — 
May 1 stocks of California barreled cher- 
ries were 2,625 tons or 20,865 barrels, as 
reported by the Canners League of Cali- 
fornia. 

FIGS — The Veterans Administration 
has requested bids on 520 cases No. 303 
canned Dietetic Kadota Figs, to be deliv- 
ered to Hines, Illinois. Bids will be re- 
ceived by the Veterans Administration, 


Procurement Division, Washington 25, 
D. C., to be opened June 4. Delivery im- 
mediately. 


CANNED APRICOT GRADES 


Proposed revisions of U. S. grade- 
standards for canned apricots were an- 
nounced May 23 by the U. S. Department 
of Agriculture. The current standards 
have been in effect since June 15, 1945. 
Two styles of “Sliced” and “Mixed Pieces 
of Irregular Sizes and Shapes” are in- 
cluded in the proposal in addition to 
other styles which are commercially can- 
ned. The style of “mixed pieces” is lim- 
ited to U. S. Grade B (or U. S. Choice) 
and lower grades. More detailed require- 
ments, than in the 1945 standards, are 
proposed for apricots processed as “solid- 
pack” without added water or sirup. 

Recommendations for drained weights 
cover two categories and all styles of 
canned apricots. One table of recommen- 
dations applies only to drained weights 
determined immediately after processing; 
the other applies to drained weights de- 
termined at other periods. 

Other details throughout the proposals 
cover the quality evaluations for color, 
uniformity of size and symmetry, defects, 
and character of fruit. Any comment on 
the proposals should be submitted not 
later than December 31, 1956 to F. L. 
Southerland, Chief, Processed Products 
Standardization and Inspection Branch, 
Fruit and Vegetable Division, Agricul- 
tural Marketing Service, U. S. Depart- 
ment of Agriculture, Washington 25, D.C. 


1955 PACK OF SWEET POTATOES 
Compiled by N.C.A. Division of Statistics 


1954 1955 
(actual cases) 
Ark., Mo., and Okla. ..........000 221,956 533,136 


1954 SWEET POTATO PACK BY 
SIZE OF CONTAINER 


Can Size Solid Pack Syrup Pack Vac. l’ack 
81,055 

20,895 244,555 

3,371 893,997 

6,000 729,131 

6,963 199,023 
46,753 547,399 
Miscellaneous .. 2,939 37,427 18,438 
U. S. Total... 86,921 3,478,161 8574! 


The above summary of the pack of sweet pota- 
toes was compiled from reports from all canners 
known to have packed sweet potatoes in 1955, to- 
gether with e:timntes ‘or four firms not reporting. 

“Other States’’ ineludes California, Georzia, 
Nerth Carolina, Texss and Puerto Rico. 
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MARKET NEWS 


1955 PACK OF WHITE POTATOES 
Compiled by N.C.A, Division of Statistics 


Can size : East West U. S. Total 
4/2 (a) (a) 
17,392 87,965 
754,468 801,085 
So6.884 1,859,543 
(a) (a) 
207,459 347,598 
& Glass 24,836 27,709 52,545 
1,254,874 1,893,862 3,148,736 


(2) Included in Mis. 


1954 PACK OF WHITE POTATOES 
FOR COMPARISON 


Can size East West U. S. Sotal 
9,074 33,826 42,900 
73,3854 12,914 86,268 
ny 3,000 397,313 400,313 
24/803 714,799 498,196 1,212,995 
58,935 95,628 154,563 
Mise. Tin 

& Glass ...... 12,231 14,008 26,239 

871,393 1,064,288 1,935,681 


The above report was compiled from reports 
from all canners known to have packed white pota- 
toes in 1955, together with estimates for three 
firms not reporting. 

EAST includes: Maine, New York, New Jersey, 
Maryland, Virginia, North Carolina, South Caro- 
lina, Georgia, Florida, Alabama, Mississippi, Ohio, 
Michigan, Tennessee. 

WEST includes: Indiana, Minnesota, Wisconsin, 
Arkansas, Oklahoma, Texas, Colorado, Utah, Cali- 
fornia, and Oregon. 


CRANBERRY SAUCE PACK 
Compiled by N.C.A. Division of Statistics 


(actual cases) 
Units Per 


Can Sive Case 1954-55 1955-56 
(211x800) (211x206) 

48 531,649 640,511 
(800N407) 15-16 OZ, 24 4,472,823 5,076,208 
No. 3 Cyl. (404x700) ........ 12 4,729 4,763 
6 471,517 213,537 
Miscellaneous Tin ............ 11,594 39,199 
Miscellaneous Glass ........+ _ 22,536 32,982 

5,514,848 6,007,200 


The above 1955-56 pack report is based on re- 
ports from all canners known to have packed cran- 
berry sauce this season, together with an estimate 
for one canner not reporting. 


CANNED PIE FILLINGS 
1955 PACK OF 
Compiled by N.C.A. Division of Statistics 
This report is the first pack report issued on pie 
fillings. All eanners have been canvassed and have 


reported with the exception of one firm, for which 
a very careful estimate has been made. 


Pie Vil'ine a 24/2* 6/10 Total 
302,780 962 308,742 
545,872 4,745 550,617 
189,406 428 189,834 
Other Fruits . 229,675 25,292 254,967 
Blueberry 236,787 1,957 238,744 
Other Berries ........ 221,001 1,650 222.651 
1,725,521 35,0384 1,760,555 
* Includes 193,678 cases of 24 oz. and 19 oz. glass. 
Other Fruits include: Apricot, Pineapple, Raisin, 
Rhubarb and Mixed. 
Other Berries include: Blackberry, Boysenberry, 
Huelcberry, Raspberry and Strawberry. 


“A man’s judgment is no better than 
his information.” Keep key employees 
Posted through “The Canning Trade” 
each week. Five or more subscriptions, 
one order, same expiration date to one 
company, separately addressed, $3.00 each. 


Savi. 25%. Order now. 
20S. Gay Street, Baltimore 2, Md. 
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NEW YORK MARKET 


Fair Spot Business—Weather Clouds Tomato 

ricture—Booking Pea Futures—No Pressure 

Ca Corn—Citrus Run Ending—Routine Fruit 
Business—Better Call For Fish. 


By York Stater” 


New York, N. Y., May 25, 1956 


THE SITUATION — While large-lot 
trading is conspicuous by its absence, 
there has been a fair volume of day-to- 
day trading reported in canned foods 
here during the week, with distributors 
endeavoring to cover their needs from 
carryover holdings before the new packs 
are ready for shipment. In general, how- 
ever, a cautious policy is still in evidence 
with regard to a few items where the car- 
ryover situation indicates ample supplies. 


THE OUTLOOK—Reports of canning 
pack prospects for the new season are 
none too favorable in the case of quite 
a few items, and buyers are doing con- 
siderable tentative bookings of futures on 
such lines, it is indicated. For example, 
considerable memorandum ordering is 
being done on new pack Alaska salmon, 
and private label distributors are show- 
ing more than usual interest in getting 
new pack vegetable supplies lined up 
from their regular sources of supply. 


TOMATOES—Previous optimistic ex- 
pectations with respect to the tomato 
pack outlook in the Tri-States have re- 
ceived a setback with reports of rather 
considerable frost damage in some areas, 
with replantings now in progress. Mean- 
while, offerings are still reported from 
last season’s pack on the basis of $1.05 
for standard 1s, $1.30 for 303s, $2.05 for 
2'%s, and $7.00 for 10s; these are all 
“minimum” prices, with some canners 
holding out for better figures. Limited 
offerings of new pack tomates are re- 
ported from Florida canners as low as 
90 cents for standard 1s and $1.15 for 
503s, while Texas canners have opened 
new pack at 87% cents for 1s and $1.15 
for 303s, all f.o.b. canneries. 


ASPARAGUS — Eastern canners are 
expected to announce opening prices on 
new pack asparagus shortly, with re- 
ports indicating that the pack this year 
may run somewhat ahead of that for ’55. 


PEAS—Eastern canners will go into the 
new packing season with a good backlog of 
s.a.p. orders for new pack, particularly 
on No. 10s, which have been quite short 
during the past few months. Meanwhile, 
there is some business being done in car- 
ryover peas on the basis of $1.20 for 
standard pod run Alaskas 303s, with ex- 
tra standards around $1.30. Limited 
stocks of fancy No. 1 sieve Alaska 303s 
are reported available at $2.00. Standard 
pod run sweets 303s command $1.20 or 
better, f.o.b. canneries. Extra standard 


early Junes in the midwest are quoted at 
$1.30 on 303s, with fancy 2 sieve sweets 
bringing $2.10. 


CORN — The market continues firm, 
with canners not pressing sales of their 
limited carryover holdings. Standard 
cream style 303s in the midwest are of- 
fered at $1.20 for white and $1.10 for 
golden, with fancy cream style golden 
bringing $1.40. No. 10 standards are firm 
at $8.00 for cream style golden, with ex- 
tra standard white quoted at’$8.50, f.o.b. 
cannery, where stocks are still available. 
The market in the East has shown no 
change. 


SWEET POTATOES—With both can- 
ner and distributor stocks reported small, 
there has been a little interest shown in 
replacements on the part of distributors 
here. Fancy whole sweet potatoes in 
syrup are bringing $1.30 for 303s, with 
the No. 3 squat tin held at $1.90, 24s at 
$2.15, and 10s at $8.00. 


CITRUS—The processed citrus run is 
nearing an end in Florida, with concen- 
trators generally winding up their sea- 
son’s operations this week. Meanwhile, 
the market position for the canned prod- 
uct continues to firm up, with a number 
of canners withdrawn from the market. 
It is expected that another round of price 
hikes is in prospect, and distributors 
have been endeavoring to protect their 
inventories against this contingency. 
Orange juice is strong at $1.27% on 2s 
and $2.80 minimum on 46-ounce, both for 
the sweetened product, with natural juice 
generally held at a bottom of $1.35 on 2s 
and $2.95 on 46-ounce. Blended 2s are 
quoted at $1.07% and up for 2s, with 46- 
ounce at $2.35, while grapefruit juice 2s 
list at 85 cents, with 46-ounce quoted at 
$1.85. Fancy 303s grapefruit segments 
are quoted at $1.45, with 46-ounce at 
$4.10, while citrus salad is bringing $2.00 
to $2.10 for fancy and $1.65 to $1.75 for 
choice, all f.o.b. canneries. 


APPLESAUCE — Buyers are looking 
to their holdings of sauce, following re- 
ports of rather severe frost damage in 
important producing sections of Virginia 
last week. However, the market has 
failed to show any reaction, pricewise, 
thus far. 


WEST COAST FRUITS—There was 
no change reported in the fruit situation 
in California or the Northwest this week, 
and business remained routine. Interest 
currently is centered principally in new 
pack prospects. 


RSP CHERRIES—The market for red 
sour pitted cherries got a shot in the arm 
this week with announcement that the 
government is planning purchase of a 
substantial quantity of spot canner hold- 
ings. There was no change reported in 
canner offering prices to the trade. 


SALMON—With the market nominal, 
and only an occasional lot making its 
appearance on spot in the Northwest, 


MARKET NEWS 


buyers have turned their attention to the 
new pack. Canners are getting a con- 
siderable volume of memorandum busi- 
ness, and chances are that the new pack 
will be booked up early if opening prices 
are anywhere in line with distributors’ 
price notions. 


OTHER FISH—Distributors report a 
better call from the retail trade for all 
canned fish items. However, chains and 
wholesalers, in looking ahead to probable 
warm weather demands, are giving full 
weight to the substantial sales rise of 
frozen fish,—particularly the “ready-to- 
heat-and-serve” specialties which are 
coming onto the market, and meeting 
with favorable consumer reception. 


CALIFORNIA MARKET 


Gocd Movement At Firm Prices—Bean Prices 
Named—Smaller Asparagus Pack In Sight— 
Good Spinach Pack—Tomato Stocks Badly 
Broken—Fruit Crops Generally In 
Good Shape. 


By “Berkeley” 


Berkeley, Calif., May 25, 1956 


THE SITUATION—Warmer weather 
has come to much of California and crops 
which have been somewhat backward 
in developing are responding. In general, 
the growing season is rated in most dis- 
tricts as being about ten days behind 
normal. The movement of canned foods 
in recent weeks has been quite heavy 
and sales have been holding up so well 
that prices on many items have firmed. 
In fact, there is now scarcely an item in 
the list that is causing any real concern. 
The spinach packing season is about at 
an end and the handling of asparagus is 
slowing down. 


DRY BEANS —The seeding of dry 
beans is under way on a considerable 
scale, the recent spell of near-record 
warm weather having speeded up opera- 
tions. Stocks of beans in the hands of 
canners are now quite low but no efforts 
are being made to build these up. Small 
Whites of top quality suitable for can- 
ning continue to be available at $7.60- 
$7.65 per 100 pounds. 


BEANS—Some canners in both Cali- 
fornia and the Pacific Northwest have 
come cut with opening prices on 1956 
pack of Blue Lakes but it is too early to 
judge just how the distributing trade 
will react. Some California canners are 
offering fancy sliced in No. 303s at 
$2.22% for 1 and 2-sieve, $2.10 for 3, 
$1.95 for 4 and $1.90 for 3, 4 and 5-sieve 
combined. Fancy No. 10s sliced are o7- 
fered at $12.25 for 1 and 2-sieve, $11.75 
for 3, $11.10 for 4-sieve, and $10.25 for 
3, 4 and 5-sieve combined. Fancy cuts are 
priced at $2.05 for 2-sieve, $1.92% for 
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3-sieve and $1.75 for 4-sieve. No. 10 are 
priced at $11.40 for 2-sieve, $10.50 for 
5-sieve and $9.45 for 4-sieve. Some of the 
lists from the Pacific Northwest range 
slightly higher. 


ASPARAGUS — California asparagus 
continues to go forward to the fresh mar- 
kets in large quantities, with freezers 
taking good quantities, so the pressure on 
canners has been relieved somewhat. A 
somewhat smaller pack seems in sight 
than was at first indicated and this is 
serving to strengthen the situation. Quite 
an encouraging volume of business is be- 
ing booked, but opening prices continue 
to be changed as the season advances. 


SPINACH—A good pack of spinach 
has been made, with this generally re- 
ported as being of better quality than in 
some years when climatic conditions were 
not as favorable. Most sales, other than 
those of nationally advertised brands, 
seem to be in the range of $1.12% to 
$1.15 for No. 303 fancy, $1.50 to $1.60 
for No. 2% and $4.60 to $4.75 for No. 
10. From Texas comes word that quite a 
satisfactory pack is being made there. 


TOMATOES—A large tomato acreage 
is being planted, with growers going in 
for the improved techniques which have 
resulted in such heavy tonnage per acre. 
Canners report that there is scarcely an 
item in the list that is not in active de- 
mand, with stocks in first hands badly 
broken. Unsold stocks are the smallest 
in the past two years. 


PEAS — Peas are a bit firmer with 
some canners taking off the 25 cent allow- 
ance made for a time to speed up sales. 
Planting in the Mid-West is reported as 
being somewhat backward, according to 
canners having wide-flung interests. 


CHERRIES — The forecast is for a 
heavier cherry crop in California than 
last year, and one rather above the aver- 
age of 30,800 tons. Reports indicate that 
the extremely cold weather of last winter 
in the Pacific Northwest caused consider- 
able damage to cherry trees there and 
that a compartively light crop seems 
in prospect. With the outlook for a 
smaller crop and certain higher costs for 
labor, containers, and the like, some can- 
ners have stepped up prices slightly on 
unsold holdings, especially on glass pack. 


BOYSENBERRIES—Boysenberries is 
another item that has strengthened in 
demand and price of late. A featured 
brand packed in both California and the 
Pacific Northwest has been advanced in 
price, with the popular buffet size now 
listed at $1.55 a dozen. 


PEACHES —The California Cling 
Peach Advisory Board estimates the 1956 
cling crop before thinning at 562,000 
tons. The board decided that in view of 
the favorable economic conditions, good 
consumption and the expectation that by 
June 1 stocks of canned peaches will be 


quite low, there will be no need for sur- 
plus elimination through the dropping of 
immature fruit, as in recent years. 


APRICOTS—The apricot crop prom- 
ises to be a compartively light one this 
year and prices on the canned item have 
strengthened since this became evident, 
The crop is now estimated at 178,000 
tons, against 255,000 tons last year and 
a ten-year average of 193,100 tons. 


PEARS — The California State Crop 
Reporting Service reports that indica- 
tions point to a heavy pear crop this year, 
As of May list Bartlett pears rated 88 
percent, as against 78 percent in 1955 
and a 10-year average of 81 percent. 
Other varieties have a rating of 86 per- 
cent, against 74 percent at this time last 
year and a 10-year average of 78 per- 
cent. Last year’s pack has moved off well, 
with canners’ prices largely unchanged 
in recent months. 


Crocker Expands Eastern Service—H. 
S. Crocker Company, specialists in pack- 
aging lithography, has announced the ex- 
pansion of its Baltimore, Maryland plant 
to include a new Specialty Products De- 
partment in an effort to facilitate service 
to food packers throughout the East and 
Midwest with labels and bag tops includ- 
ing heat seal, pressure sensitive, and the 
company’s new thermoplastic polyethy- 
lene labels and bag tops. New equipment 
is being installed which will be completed 
this month, and includes a new multi- 
colored specialty web press to produce all 
types of labels and bag tops for the food 
industry and custom designed automatic 
coating equipment. Robert L. (Bob) 
Eirich is in charge of the Baltimore oper- 
ation. 

Crocker has appointed Kerm Eisenlohr 
sales representative in the Seattle, Wash- 
ington office. 


Carton Label & Lithograph Company, 
San Francisco, California, with many 
customers within the food industry, has 
changed the corporate name to Security 
Lithograph Company, Label Division. 
Vice-President J. Frank Caffarelli, in 
making the announcement, claims that 
the word “carton” had been confusing to 
many customers and prospective custom- 
ers, and troublesome to the sales staff, 
since the company was not in the carton 
manufacturing business. The Security 
Lithograph Company has enjoyed a fine 
reputation in the industry for almost 50 
years, and it is felt that the change of 
name will prove to be of distinet advan- 
tage to the company. 


Thatcher Glass Manufacturing Com- 
pany—F. K. Rodewaild has resigned from 
the Thatcher Board of Directors effective 
April 30. 
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CRANULATED INSECTICIDES 
FOR CORN BORER CONTROL 


In tests with canning corn last year, 
J. W. Apple, University of Wisconsin 
(Madison) entomologist, compared corn 
borer control with granulated DDT and 
EPN insecticides applied from airplanes 
and from a high-clearance ground dis- 
tributor. Also compared were the gran- 
ulated and conventional spray formula- 
tions of DDT. 


To make granulated insecticides, small 
clay particles are impregnated with 
liquid insecticides. Some 30,000 acres of 
dent and sweet corn were treated with 
granulated DDT in the corn belt last 
summer. 


Apple says insecticide granules are ef- 
fective because they get into the plant 
whorl. This is where young corn borers 
congregate on small plants. Other advan- 
tages of the granulated insecticide, Apple 
says, are that lower dosages of insecti- 
cide are needed, it is easy to handle, and 
flows freely from a simple distributing 
device. 


Apple found that borer control with an 
airplane was comparable to a ground dis- 
tributor. Dosages of 0.4 pound of EPN 
or 1-2.3 pounds of DDT granules per acre 
gave 73-86 percent control in airplane 
tests. 


With granulated insecticides applied 
with a ground machine control was a lit- 
tle better, and EPN gave control at a 
lower dosage than DDT. Two applica- 
tions of 0.44 pound of EPN granules per 
acre gave 100 percent control, and one 
application gave about 95 percent con- 
trol. A single treatment of 0.2 pound of 
EPN gave 84 percent reduction in borer 
numbers. 


Two applications of 2.4 pounds per 
acre of DDT in granular form (five per- 
cent) gave 96 percent control while one 
application of one to two pounds of DDT 
per acre gave 82 percent to 84 percent 
control. However, DDT is cheaper per 
pound than EPN, so Apple figures 
they’re about equally effective dollar for 
dollar. But EPN and other phosphate 
insecticides in the granule form seem 
promising because the residues on crop 
rennants which might be fed to livestock 
are less troublesome. 


The Kroger Company—Expansion plans 
call for eighty new stores in Southern 
Michigan and the building of a new dis- 
tril.ution center at Lavonia, which will be 
a ove story building covering 15 acres. It 
is .) have facilities to handle 50 railroad 
ca: at one time, and there will be an en- 
clo ed truck dock to accommodate 100 
trucks simultaneously. The center will 
als inelude a bakery requiring three 
acs of ground, with a daily capacity of 
171.000 loaves of bread, 50,000 doughnuts 
an 75,000 packages of rolls and buns. 


The CANNING TRADE May 28, 1956 


CONVENTIONS @ aad e SCHOOLS 


MAY 24-JUNE 2, 1956 — NATIONAL 
PICKLE WEEK. 


MAY 28, 1956 — TIDEWATER CANNERS 
ASSOCIATION OF VIRGINIA, Annual Meet- 
ing, Tides Inn, Irvington, Virginia. 


JUNE 1-2, 1956—NATIONAL RED CHER- 
RY INSTITUTE, June Meeting, Park Place 
Hotel, Traverse City, Mich. 


JUNE 3-4, 1956—MICHIGAN CANNERS & 
FREEZERS ASSOCIATION—Spring Meeting, 
Park Place Hotel, Traverse City, Mich. 


JUNE 10-14, 1956—INSTITUTE OF FOOD 
TECHNOLOGISTS, Annual Meeting, St. 
Louis, Missouri. 


JUNE 10-14, 1956—NATIONAL ASSOCIA- 
TION OF RETAIL GROCERS—Annual Conven- 
tion, Los Angeles, California. 


JUNE 19-20, 1956 — MAINE CANNERS 
ASSOCIATION, Summer Meeting, Lake- 
wood near Skowhegan, Maine. 


JUNE 20-22, 1956 — PROCESSED APPLE 
INSTITUTE, 5th Annual Meeting, The 
Greenbrier, White Sulphur Springs, W. 
Va. 


JUNE 20-22, 1956—NATIONAL MACA- 
RONI MANUFACTURERS ASSOCIATION, 52nd 
Annual Meeting, Wentworth-by-the-Sea, 
Portsmouth, New Hampshire. 


JULY 13, 1956 —TRI-STATE PACKERS 
ASSOCIATION, Annual Summer Outing, 
Miles River Yacht Club, St. Michaels, 
Md. 


JULY 19-20, 1956 — NATIONAL KRAUT 
PACKERS ASSOCIATION, Annual Meeting, 
Catawba Cliffs Beach Club, Port Clinton, 
Ohio. 


JULY 27, 1956—NORTHWEST CANNERS 
& FREEZERS ASSOCIATION, Summer Mem- 
bership Meeting, Inglewood Country 
Club, Seattle, Wash. 


SEPTEMBER 20-29, 1956—NATIONAL 
GREEN OLIVE WEEK. 


OCTOBER 17-19, 1956 — NATIONAL 
PICKLE PACKERS ASSOCIATION, 63rd An- 
nual Meeting, Edgewater Beach Hotel, 
Chicago, Illinois. 


OCTOBER 21-24, 1956 — PROTECTIVE 
PACKAGING & MATERIALS HANDLING EX- 
POSITION, 11th Annual, Kiel Auditorium, 
St. Louis, Mo. 


OCTOBER 24-27, 1956—FLORIDA CAN- 
NERS ASSOCIATION, 25th Annual Conven- 
tion, Hollywood Beach Hotel, Hollywood, 
Florida. 


NOVEMBER 1, 1956 — ILLINOIS CAN- 
NERS ASSOCIATION, Annual Meeting, Bis- 
marck Hotel, Chicago, Ill. 


NOVEMBER 7-8, 1956 — WISCONSIN 
CANNERS ASSOCIATION, Annual Conven- 
tion, Schroeder Hotel, Milwaukee, Wis. 


NOVEMBER 8-9, 1656 — lowa-NE- 
BRASKA CANNERS ASSOCIATION — Annual 
Meeting, Fort Des Moines Hotel, Des 
Moines, Iowa. 


NOVEMBER 14-16, 1956 — INDIANA 
CANNERS ASSOCIATION, Fall Convention, 
French Lick Sheraton Hotel, French 
Lick, Indiana. 


NOVEMBER 15, 1956- JANUARY 1, 
1957—HOLIDAYS ARE PICKLE DAYS. 


NOVEMBER 18-19, 1956 — PENNSYL- 
VANIA CANNERS ASSOCIATION—42nd An- 
nual Convention, Yorktowne Hotel, York, 
Pa. 


NOVEMBER 26-27, 1956 — OHIO CAN- 
NERS ASSOCIATION, Annual Convention, 
Hotel Carter, Cleveland, Ohio. 


NOVEMBER 29-30, 1956 — MICHIGAN 
CANNERS & FREEZERS ASSOCIATION, Fall 
Meeting, Pantlind Hotel, Grand Rapids, 
Mich. 


DECEMBER 13-14, 1956 — NEW YORK 
STATE CANNERS & FREEZERS ASSOCIATION, 
71st Annual Meeting, Statler Hotel, Buf- 
falo, N. Y. 


JANUARY 6, 1957—NATIONAL FROZEN 
FOOD CONVENTION, N.A.F.F.P., N.A.F.F.D., 
Fontainebleau Hotel, Miami Beach, Fla. 


JANUARY 27-30, 1957 — NORTHWEST 
CANNERS & FREEZERS ASSOCIATION, Annual 
Convention, Multnomah Hotel, Portland, 
Ore. 


JANUARY 24-25, 1957 — CANNERS 
LEAGUE OF CALIFORNIA, 34th Annual Fruit 
& Vegetable Sample Cutting, Fairmont 
Hotel, San Francisco, Calif. 


FEBRUARY 16-19, 1957 — NATIONAL 
CANNERS ASSOCIATION AND ALLIED INDUS- 
TRIES, Annual Convention, Chicago, IIl. 


FEBRUARY 1957— NATIONAL CAN- 
NERS ASSOCIATION AND ALLIED INDUSTRIES. 
Annual Convention, Chicago, Illinois. 


MARCH 25-26, 1957—-cANNERS LEAGUE 
OF CALIFORNIA, 53rd Annual Meeting, 
Santa Barbara-Biltmore, Santa Barbara, 
Calif. 


Dodge & Olcott, Inc., 180 Varick Street, 
New York City, have changed the rules 
and regulations in the D & O Achieve- 
ment Award consisting of $1,000 and a 
Gold Medallion established in 1954 to per- 
mit the nomination of individuals whose 
contributions to the growth and general 
welfare of the meat packing industry, 
that is of recent origin but in use long 
enough to have proven its advantageous 
qualities in some phase of the industry. 
Any individual or corporate member of 
the industry, either active or closely asso- 
ciated, is eligible and may submit as 
many nominations as desired. 1956 nomi- 
nations will close August 1. 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 


Note: Many items, particularly vege- 

tables, are withdrawn and _ prices 

represent either last prices quoted or 
for regular customers only. 


ASPARAGUS 

Calif., Fey. All Gr., No. 2, 
Mammoth 
4.4 

Tip & Wh. Colossal..........4.35-4.50 

& Large... 4.30-4.45 

N. J., Fey. All Gr. No. "300 
Mammoth Spears 4.10 
Large Spears .... 


Mid-W., Fey All Gr. Cuts & Tips 


BEANS, SrrincLess, GREEN 
MArYLAND 


No. 303 1.60- 1. 70 
8.50-9.00 


No. 10 
Ex. Std., Cut Gr. 

No. 303 . 

Std., Cut., Gr., 


New York & Pa. 


Wh., Fey., 2 sv., No. 303....2.50-2.75 
3 sv. 2.85 
Cut, Fey., No. 308........1.55-1.60 
No. 10 9.00 
Cut, Fey., 4 sv., No. 308......1.55-1.60 
No. 10 8.75 
Ex. Std., Cut, No. 303.......... 1.30-1.50 
No. 21% 2.25-2.50 
No. 10 7.60-8.25 
Std., No. 308... 
Fey., Md Style, Cut, Gr., 
1.50-1.65 
Wax, Fey, Cut. 4 sv., 
1.60-1.75 
FLORIDA 
Mip-WEstT 
Gr. Wh., Fey., 2 sv., 
No. 303 2.35-2.45 
3 sv., No. 303 2.00 
10.50 


Cut, Fey., 3 sv., No. 303. 
o. 10 


No. 10 
No. 10 
Wax, Wh., Fey., 2 sv 
Cut, Fey., 1-2-3 sv., No. 303......... f 
OZARKS 
Fey., Fr. Style, No. 303 isaiccaiatadenieliiad 1.45 
Wh. B.L., No. 303, 
Wh. Reg., No. 303, 
No. 10, 2 sv a 
No. 10. 8.25 
Std. L. Cut, 1.20 
No. 2% 2.00 
No. 10 6.50 
N.W. & Cal. Blue Lakes 
Wh., Fey., 2 sv., No. 308.........00000 2.20 
No. 10 12.25 
3 sv., No. 303 2.10 
No. 10 11.75 
Vertical, Fey., 3 sv., No. 303...... 2.45 


4 sv., No. 303... 


Cut, Fey., 3 sv 
| 
4 sv., No. 303 
Ex. Std., 4 sv., No, 3038 
Ex. Std.. 5 sv., " 
No. 10 


Std., 303 1 $214 

No. 7.0 
BEANS, LIMA 

East 

Fey., Tiny Gr., No. 308........ 2.50-2.70 
Small .... 2.20-2.35 
1.85-2.20 
10.75-11.75 


Sta. & Wh., No, 308..1.30-1.35 


BEETS 
Md., Fey. cut, Diced 308.............. 1.05 
Fev., Sliced No. 303... 1 
Midwest, Fey., No. "8 02 
Kev., 
No. 10 
He. 5.00 
No. 10 5.00 
Cut & Diced, 
303” 1.05-1.10 
Sliced 1.25 


CARROTS 
Mid-West, Fancy, Diced, 


Na, B08 1.10 
5.50 
Inst, Diced, No. 303....1.20-1.25 
No. 6.50-6.65 
CORN 
EAST 
W.K. & C.S. Golden 
No. 10 9 
No. 8.50 
Std., Pd 303 1.30 
nom, 
Shoepeg, Fey., No. 303.......... 1.50-1.70 
No. 10 9.50-10.00 
Gold., W.K., All Grades 
and Sizes Out 
C.S., Fey., Ne. BOB 1.45-1.50 
.9.25-9.50 
1.47% 
1.10-1. 20 
K. & C.S. Co. Gent. 
No. 10 9.25 
1.20 
PEAS 
East—Odd Lots 
Mipwest ALASKAS 


Ex. Std., v., 8 oz. .. 95 
Std., 3 3 -80- .90 
No. 303 ... 1.35 


MipWest SWEETS 


Fey., 3 sv., No. 
No. 8.75-9.00 
Ungraded, No. 
No. 10 8.50-8.75 
Ex. Std., 4 sv., No. 303........1.35-1.40 
Std., Ungraded, 821%, 
PUMPKIN 
Midwest, Fey., No. 303..(nom.) 1.10 
(nom.) 1.50-1.60 
(nom.) 5.50 
Fast, Fey., No. 2% -(nom.) 1.75 
SAUERKRAUT 
Midwest, 
(nom.) 1.30-1.82% 
No. ..(nom.) 1.80-1.85 
BD: -(nom,) 6,00 


CANNED FOOD PRICES 


SPINACH 
Tri-State, Fey., No. 303........ 1 36-1. 
No, 24% 
No. 10 nee 
Ozark. Fey., No. B08. 1.15 
No. 215 1.70 
No. 10 5.50 
Calit., Fey., No. 308.......... ry ty 15 
No. 10 ry 60- 4.75 
TOMATOES 
Tit STATES 
No. 10 
Withdrawn 
No. 2% 2.00 
No. 10 7.00 
Mid-West, Fey., No. 1.......... 1.20-1.25 
1.95-2.15 
1.15 
1.60-1.65 
Nominal 
(nom.) 8.50-9.25 
1.40-1.45 
nominal 
nominal 
Calif.. Fey., S.P.. No. 308.......... 1.70 
No. 2% 2.55 
9.75-10.00 
No. 2% 2.10 
No. 10 
Std.. No, 303 1.30 
1.90 
No. 10 7.00 
Ozar ks. 1.30 
No. 10 6.75-7.00 
Texas, Std., 1.15 
Ne. 10 ; 50 
TOMATO CATSUP 


Ma No. 10 
TOMATO PASTE (Per Case) 


7.25 

No. 10 (per doz.) 14.50-15.50 
Indiana nominal 


TOMATO PUREE 


Calif., Fey., 1.06, No. 303..1.45-1.50 
No. 2% 2 3h-2.40 
No. 10 7.25-7.35 
st, Fey., 1.045, No. 2...... 1.90 
7. 50-9.00 
Mas S066, Bho... 1.15-1.20 
FRUITS 
APPLE SAUCE 
No, 1 7.25-7.50 
Calif. 
No. 10 8.75 
APPLES (East) 
No. 10, SI. 9.25-9.75 
APRICOTS 
No. 12.25 
Choice, No. 2% 2.90 
No. 10.50 
Std.. No. 2% 2.60-2.70 
No. 9.50 
Fey., Wh. Peeled, No. 2%... 3.60 
Unpeeled 2.72% 
CHERRIFS 
1.85 
No 9.00 


Calif., R.A., Fey., No. 2%..4.25-4.40 


Choice, 8 oz. 1.50 
No. 303 2.60 
4.00-4,20 
No. 10 14.25 

Std., No. 3.40-3.65 

Mid- R.S.P., No. 2 ......1.75-1.80 
9.00-9.25 

No. 303 2. 42% 
No. 2% 3.95 
No. 138.90 

N. Y. Dark Bing Ch., 

No. 808 ., 2.35-2.75 
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COCKTAIL 
Fey., No. 808 2.20-2,25 
No. 2% 3.45-3.50 
No. 10 12.50 
No. 2% 8.3244 
No. 10 11.95 

PEACHES 
Calif., Cling, Fey., No. "308 2.05 
No. 2% 3.15-3,20 
11.00-11,20 
Choice, No. 303 1.90 
2.82 


Elberta, Fey., No. 2%......3.i 


PEARS 
Calif. & N.W., Fey., No. 303........ 2.35 
No. 
No. 
No. 2% 3.50 
No. 10 12.50 
Std., No. 303 2.00 
No. 2% 3.15 
No. 10 11.50 
PINEAPPLE 
Hawaiian, Fey., Sl., No. 2........ 2.95 
No. 2% 3.45 
No. 10 13.10 
Crushed, No. 2 2.40 
No. 2% 2.95 
No. 10 9.60 
No. 2% 2.85 
No. 10 12.00 
Std., Half Slices, No. 2......c0e008 2.25 
No. 2% 2.70 
10.60-10.80 
PRUNE PLUMS 
Fey., No. 2.15-2,25 
No. 10 7.55-7.95 
JUICES 
APPLE 
Midwest, 1 qt. Gl. 1.90 
46 oz. tin 2.40 
CITRUS, BLENDED 
Fla., No. : 1.0714-1.10 
46 oz. 2.35-2.40 
No. 10 5.00 
GRAPEFRUIT 
1.85-1.90 
No. 10 3.80 
ORANGE 
46 02 2.80-3.00 
No. .10 5.85-6.00 
PINEAPPLE 
Hawaiian, Fey., No. 1.00 
46 oz. 2.12% 
No. 10 4.40 
TOMATO 
nominal 
Mid-West, Fey., No. 2 1.30-1.35 
46 2.50-2.75 
46 o 2.60 
No. ‘to 1.90 
FISH 
SALMON—PeEr CASE 
(Nominally Quoted) 
Red, No. pod 
16.00 
P.S. 201,00 
’s 15.00-1° 5.00 
y's 11.50 
SARDINES—Per CAse 
No. 1 T Nat. .5.25-5.50 
Maine, Oil Keyless............ 8.00-3.50 
TUNA—Per CASE 
Fey., White Meat, 14’s......13.50-15.00 
Fey., Light Meat, 14’s......11.25-15.50 
Std., Light Meat 10.25 
Chunks 9.75-10.50 
Grated 7.50-8.00 
May 28, 1956 


Std., NO. 808 1.80 
9.40-9.60 
91/..2 
15 
N 25 
| 
Mid-West, Fey., 14 0 85-2.00 | 
00-13.00 | 
2.50 
| 
| 
Ex. Std., 4 sv., No. 308........1.25-1.30 
3 sv., NO. 5521.70 
NO. 10... 8.50 
2.29" 
ae 
1.75 


